topfranchise.com.au

Australias Best Rated Franchises

Last chance to sign up for the awards that
attract major attention in the media
24th of September 2010.

Don’t miss gaining
major public
relations exposure

According to over 500 prospective franchisees, Brand
credibility is one of three major factors influencing
their buying decisions. Over the last 18 months the
topfranchise awards study has reached over 20
million people nationally and internationally via TV,
Newspaper, Magazine and the Internet.

Prospective franchisees see our stats as a must
view source and are twice as likely to say‘l can
trust the topfranchise.com.au website to describe
the individual franchise systems and their features
and benefits accurately’vs 'l can trust an Individual
website of a franchise company’
(topfranchise.com.au visitor profile survey 2010)

The Syoney Forning FHerald

On a weekly basis we field queries for stats on
businesses who haven't gone through the awards
process.

Don’t drop the ball, the
best franchisors have been
improving in the right
areas, have you?

If you are not in the awards
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90% of awards participants say
the tool helps them improve their
franchise system and its practices.

Over the last 12 months awards
participants have on average increased
their franchisees willingness to
recommend them by 18%.
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increase our marketing exposure.
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